LIAM SLACK

Intelligent Design.

EXPERIENCE
GRAPHIC/MARKETING DESIGNER
“Liam S[élfk isa 422CHURCH.COM
marvelous blend As the Worship Arts Pastor at 422Church.com (Victory Christian Fellowship), I was responsible for
of graphic artistry, multimedia design, including authoring marketing campaigns from the ground
cltural sensitio- up. Shooting TV commercials, conceptualizing and designing direct mail campaigns, logo, billboard and

web design - if it needed designing, it was my jOb, including the design and implementa-

ity and percep-

) tion of the worship experience. The result? In the past two years (my tenure at Victory) the
tion, and market-

church's weekly attendance skyrocketed from 350 to 1000.
ing acumen. He

does not just

develop graphic LEAD DESIGNER
art that looks nice LIAMSLACK KREATIV

[ J
or COO[’ h€ As a freclance designer, my clients have ranged from small consulting firms to

ﬂ’(’)ﬂg 7ns wor k Z bdt ClearChannel Communications. I've designed advertising, business cards/letterhead,
moves p € OPZ€ logos, CD covers and publicity for the entertainment industry... and they share a common
toward desired thread: they all needed to be represented with excellence in their markets. Design can't just
0 b ] ectives. 7 be pr Ctty - it needs to deliver a message with complete clarity, and do so in a way that stands apart.
Attractiveness is important, but the message is paramount.
- Dan Cross

Marketin g Director
422CHURCH.COM

GRAPHIC DESIGNER
FAIRVIEW VILLAGE CHURCH

1A SIACTS Fairview Village Church hired me as their staff graphic designer because I br Ollght a skill set
215.872.5494 to the table, and they needed a ton of print collateral managed. In my time there, I designed NEWs-
liam.slack@gmail.com letters, postcards, brochures, wall installations, apparel, promotional

items... the list is long and varied. My major takeaway from that position was the impor—

For work samples, visit
www.liamslackkreativ. tance Of the cllent. No matter how beautiful or effective the work might be, the client has to
wordpress.com

be happy with the resule. Design isn't just about the best solution. It's about
Thanks very much. the best solution for your client.
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“While Liam is a
highly creative
and culturally

sensitive graphic

artist, his brilliance
extends far
beyond that. He
has a keen insight

into people and a

knack for

messaging

that flips
the switch of

motivation.”

LIAM SLACK
215.872.5494
liam.slack@gmail.com

For work samples, visit
www.liamslackkreativ.
wordpress.com

Thanks very much.

LIAM SLACK

Intelligent Design.

QUALIFICATIONS

I'm expert rated in all of the usual suspects (Photoshop, Illustrator, InDesign),
aswell as in English Language, Spelling, and Creative Writing. My experi-
ence is varied, which makes me well-rounded. And I've been designing pr ofession-
ally for 15 yrs.

WHY You sHoultdD HIRE ME.

Success in dCSigIl is measured by effectiveness - having an eye for an aesthetic is
only half the story. I take the beauty of my work VERY seriously, bur great design is more
than beautiful. It's form following function, delivering the message with clarity AND aesthetic
brilliance. That's my goal on every design task. I take direction ver Y well, and I'm a
professional at what I do.
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